
COURSE SEQUENCING 

 

SKILLS COURSE/ 
ORIENTATION 

(0 CREDIT) 

 

SEMESTER 1 SEMESTER 2 SEMESTER 3 SEMESTER 4 

MULTIMODAL 
COMMUNICATION I  

(2 CREDITS) 

THE HUMAN JOURNEY 
(2 CREDITS) 

MULTIMODAL 
COMMUNICATION II 

(2 CREDITS) 

SUSTAINING 
HUMANITY 
(2 CREDITS) 

COGNITION AND 
BEHAVIOR 

(2 CREDITS) 

DIGITAL INFORMATION 
AND DATA SCIENCE 

(2 CREDITS) 

SOCIETIES AND GROUP 
DYNAMICS 
(2 CREDITS) 

APPLIED FINANCIAL 
ECONOMICS 
(2 CREDITS) 

FOUNDATIONS: 
GLOBALIZATION & 

BUSINESS 
(2 CREDITS) 

 

FOUNDATIONS: 
PRODUCTS, 

CUSTOMERS, & 
BRANDS 

(2 CREDITS) 

FOUNDATIONS: 
ACCOUNTING & 

 STRATEGIC FINANCE  
(2 CREDITS) 

FOUNDATIONS: 
GLOBAL HUMAN 

RESOURCE, PROCESS, 
& OPERATIONAL 

EXCELLENCE 
(2 CREDITS) 

CULTURAL VALUES, PERSPECTIVES, & PRACTICES 
HAWAI’I & THE PACIFIC ELECTIVE 

(3 CREDITS) 

CULTURAL FOUNDATIONS 
CREATIVE ARTS ELECTIVE 

(3 CREDITS) 

UNIVERSITY 1000 
(1 CREDIT) 

 

16 CREDITS TOTAL 15 CREDITS TOTAL 

 

 

SEMESTER 5 SEMESTER 6 SEMESTER 7 SEMESTER 8 

LOGIC, REASONING, & 
BIAS 

(2 CREDITS) 

ATOMS TO 
ECOSYSTEMS 
(2 CREDITS) 

RESEARCH & EVIDENCE 
(2 CREDITS) 

SOCIETY AND 
SUSTAINABILITY 

(2 CREDITS) 

FINANCIAL MODELING 
(2 CREDITS) 

BUSINESS OPERATIONS 
PLANNING 
(2 CREDITS) 

COMPLEX SYSTEMS I 
(2 CREDITS) 

COMPLEX SYSTEMS II 
(2 CREDITS) 

MARKET LANDSCAPE & 
POSITIONING 
(2 CREDITS) 

STRATEGIC & 
STAKEHOLDER 
MANAGEMENT 

(2 CREDITS) 

CORPORATE FINANCE 
& INVESTMENT 

STRATEGIES 
 (2 CREDITS) 

CHALLENGE:  
PURPOSE-DRIVEN 

INNOVATION & 
ENTREPRENEURSHIP  

(2 CREDITS) 
INTERNSHIP 

(2 CREDITS, 16 WEEK COURSE = 80 HOURS) 
CHALLENGE: GLOBAL 
ENTERPRISE DESIGN  

(2 CREDITS) 

INTERNSHIP 
(2 CREDITS, OR 

APPROVED INDEP 
PROJECT OR ELECTIVE) 

14 CREDITS TOTAL 16 CREDITS TOTAL 



 

SEMESTER 9 SEMESTER 10 SEMESTER 11 SEMESTER 12 

DATA, AUDIENCES & 
STORYTELLING 

(2 CREDITS) 

THE ART OF SELLING 
(2 CREDITS) 

TECHNOLOGY & THE 
GLOBAL ENTERPRISE 

(2 CREDITS) 

BUSINESS 
INTELLIGENCE & 

ANALYTICS 
(2 CREDITS) 

LEADERSHIP 
EXCELLENCE: HIGH 

PERFORMANCE 
BUSINESS CULTURE 

(2 CREDITS) 

ALLIANCES, MERGERS, 
& ACQUISITIONS 

(2 CREDITS) 

BUSINESS 
COMMUNICATION 

FRAMEWORK  
(2 CREDITS) 

DECISION MAKING IN 
COLLABORATIVE 
ORGANIZATIONS 

(2 CREDITS) 

AUDITING, FINANCIAL 
REPORTING, & IMPACT 

MEASUREMENT 
(2 CREDITS) 

STRATEGIC BUSINESS 
LAW & ETHICS  

(2 CREDITS) 

CHALLENGE: GLOBAL 
PROBLEM SOLVING 

(2 CREDITS) 

 

CAPSTONE I: GLOBAL 
BUSINESS 

(2 CREDITS) 

CAPSTONE II: GLOBAL 
BUSINESS 

(2 CREDITS) 

ELECTIVE 
(3 CREDITS 16 WEEKS) 

16 CREDITS TOTAL 13 CREDITS TOTAL 

 

 

 


